Challenges

Axxess Networks needed an updated and search engine
optimized new website. Their website traffic was dismal
and the only new opportunities that were coming in were
from word of mouth and existing relationships. They
wanted their website to really work for them.

Solutions

Fresh content and a brand new website were the
backbones of our strategy. The team at GreenStar
Marketing produced brand new website copy and a
content marketing strategy built for converting web visitors.
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Benefits

Leads to more website visitors, potential customers, and
ultimately, increased revenue.

Indicates that the website is effectively reaching its
target audience and can potentially lead to increased
conversions and revenue.

Helps a business to be perceived as more professional,
establish trust with potential customers, and ultimately
increase brand awareness and loyalty.

Key metrics

The Key Performance Indicators
that we use to determine the
success of our efforts.
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