NTSDIRECT)))

Continued Growth for NTS Direct

Using SEO + Content Marketing

Ataglance Challenges

NTS Direct had one major goal: to At the start, NTS Direct could hardly be found in Search Engines for
rank better for their products. popular products and manufacturers. Organic online registrations
Through Search Engine were few and far between, if they existed at all. NTS also had 4
Optimization and Content larger competitors they need to outrank.

Marketing, we were able to
massively increase their rankings,
visibility, and website traffic. Solutions

Fresh content and search engine optimization were the backbones
of our strategy. The team at GreenStar Marketing crafted an
Key metrics aggressive content marketing strategy built for outranking

The Key Performance Indicators competitors and increasing online registrations.
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In Organic Clicks Leads to more website visitors, potential customers, and

ultimately, increased revenue.

YAy
Sessions for the Year Indicates that the website is effectively reaching its

target audience and can potentially lead to increased
conversions and revenue.

Helps a business to be perceived as more professional,
establish trust with potential customers, and ultimately
increase brand awareness and loyalty.
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